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Tychyna I., Baidyuk A. Psychological analysis of modern teenagers'values 
during the process of identification with media characters. The article describes some 
peculiarities of teenagers'values formation during the process of their identification with 
media characters. The process of modern teenagers'identification with valuable 
personages is interpreted as acquisition of a certain system of values which become 
regulators of behaviour and personality development. It is revealed that objects of 
identification for young teenagers can be such fictitious charactersas personages of films, 
cartoons, books, computer games and also  media images of real people – actors, 
musicians, singers, sportsmen and  humourists. 

Study shows that the most numerous repertoire of reference characters is typic alfor 
teenagers with average results in studies. This group often agers revealed a wide variety of 
values whichare relevant in chosen characters. Teenagers with good progress in studies 
identify themselves mainly with a little number of media characters, whose main trait is well-
developed intellectual faculties. Teenagers with poor grades choose different types of 
media characters for identification, but at the same time single out typical qualities, 
connected with morality. 

Teenagers, who take part in art or sports circles, are characterized by the choice of 
reference characters who possess knowledge, skills and traits necessary for achieving 
success in the respective activities. 

Key words:  values, value orientations, process of identification, characters-
simulacra, endowment, endowment signs. 


