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Petrunko O.V., Rafikov A.R. Social optimism as a psychological mechanism of
value’s communication with the referent social setting. The article deals with the 
phenomenon of social optimism and ideas about this phenomenon, represented in 
everyday awareness. The ideological and values nature of social optimism is analyzed. 
Opinions as a stable system of views about the world mediated the position and relation of 
individual to reference setting are show as a basic element of social optimism. The 
attention to the social nature of human perceptions of the world and interact with it are 
accented. The implicit models of the world as one form of the organization of social 
perceptions in individual and mass consciousness are proved. The empirical model of 
social optimism represented in student’s consciousness is reproduced, and prognostic 
possibilities of this model for examples of other respondent’s groups are showed.

Keywords: social perceptions, beliefs, implicit models of the world, social optimism, 
values, the referent social setting. 


