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Toba, .V. Social-psychological features of residual norms of educational space of educational institutions. An important 

- cational institutions and 

seen by group members as an important representative of the social space as a whole. The contemporary social and psychological

- and macro-levels as well as investigating its effects 

-psychological practices is formation of 

ms which are, on the one hand, the 

sources of 

onal space is carefree environment 

characterized by passive freedom with the domination of suppressed and liberal psychological types (P.Lesgaft).

The contemporary higher education needs reforms since it does not meet the social requirements. The education space is an 

social 

experience depends on the proportions and interactions between different information systems. However it depends mainly on the 

-styles as well as on the information received by individuals 

during their conscious training and education in the educational space. Thus, students compare and agree their knowledge about life 

sidual norms 

allowed to build the vectors of the educational environment as an element of the educational space of educational organizations.
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-

-

-

- -

-

-

(N=300)

1-380 30 58,76 87,16 5,259 2,387

0-47579 152 1238,8 5783,4 63,094 7,807

0-38891 112 1029,9 4727,5 62,963 7,794

0-2896 2 69,64 357,45 59,827 7,575

0-2107 17 72,26 258,84 58,264 7,398

4-4999 790 1441,3 1621,51 0,012 1,208

0-49988 23 1724,9 6035,17 31,61 5,219

0-302 5 21,52 52,42 17,20 3,997

0-2350 99 326,59 478,69 4,459 2,058

0-6202 777 1579,93 1850,5 0,079 1,227

0-53449 637 1934,7 5620,7 26,64 4,690
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(heavy-tailed degree distributions) 
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U-

-

U

44,35 12,3 30,7 6,37 48

49,31 5,09 45,8 15,1 156.5 -

3,16 1,63 63,5 89,7 20,5

5,43 1,86 5,75 1,93 -

7,81 4,17 2,54 3,72 47,5

7,01 1,92 4,93 2,8 102

1,33 1,21 1,59 1,39 -

1,67 1,37 2,77 2,36 141 -

2,32 2,34 1,03 2,48 109,5

2,53 2,17 1,87 2,02 141,5
-

8,25 0,99 5,86 2,68 77,5

3,04 1,91 4,36 2,72 133 -

2,51 1,76 8,15 4,55 34,5

9,52 2,66 7,34 2,81 101,5

4,34 4,55 7,23 3,91 88,5

- 6,53 2,35 2,75 3,39 52

- 1,05 0,89 0,92 1,64 157 -

9,33 1,75 8,51 1,87 142 -

0,83 1,33 1,79 1,78 119,5 -

7,34 1,75 6,26 2,51 133,5 -

2,54 2,26 3,02 2,2 156,5 -

- 1,67 1,03 1,13 1,39 114,5 -

4,16 1,83 2,87 1,56 100

3,54 2,43 4,2 2,54 156,5 -

2,67 1,97 2,46 1,84 163,5 -

0,83 0,98 0,62 1,08 151 -

0,56 0,55 0,36 0,71 144 -

1,33 1,03 1,02 1,19 137,5 -

2,16 2,14 1,16 1,57 117 -

0,57 0,55 0,98 1,12 148,5 -

2,10 1,67 0,46 0,81 70

3,12 1,18 1,54 1,81 81

3,83 3,06 1,38 2,25 83

9,83 6,71 4,48 4,73 77

4,59 2,59 2,05 2,25 86

2,67 1,97 2,52 2,49 160 -

0,66 0,52 1,26 1,77 163 -

5,09 3,41 4,77 4,02 164 -

4,95 2,54 5,31 4,01 170,5 -
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U-

-

U

3025 1725 262 413 6

197,5 266 12,9 27 20

232,2 117 26,6 31,9 6

3618 2257 300 440 6

2,269 1,1 2,35 1,79 162 -

8,536 0,56 7,39 1,72 88

0,845 0,22 1,31 1,37 140 -

0,662 0,39 1,01 0,96 138 -

0,115 0,12 0,2 0,52 120 -

16,33 37,1 2,26 3,52 160 -

0,661 0,82 0,93 1,4 177,5 -

0,689 0,32 2,94 3,3 94

1,544 1,51 2,48 2,58 153 -

4

U-

-

U

3,51 3,83 3,54 2,29 164 -

1,33 1,21 0,66 0,85 115,5 -

57,93 12,6 47,2 18,1 117,5 -

8,75 3,79 6,64 3,24 122,5 -

2,16 0,75 2,97 2,02 140,5 -

3440 1918 1414 1613 71,5

11816 3131 194 376 0

281,7 317 322 458 161,5 -

3728 2036 1796 1901 81

15257 3646 1608 1891 0



196

1.

-

58 75. 

2.

2012. 

http://www.online-science.ru/m/products/philosophy_sciense/gid193/pg0/

[4- ].

4. -

http://download.yandex.ru/company/Yandex_on_UkrainianSMM_Summer_2014.pdf

5. -

2014. 106.

6. -

2010. 131.

-

2013. 137.

8. Kearns, M. Netw -course of The University of Pennsylvania // 

Coursera. -003

9. Toward a Definition of Mixed Methods Research / R. Burke Johnson, Anthony J. Onwuegbuzie, Lisa A. Turner // Journal of 

Mixed Methods Research Volume. 2007. 133.

10. http://www.socialbakers.com/facebook-

statistics/ukraine

Spisok vikoristanih dzherel

1.  Zinchenko Ju. P. Virtual'naja real'nost' v jeksperimental'noj psihologii: k voprosu o metodologii // Chelovek kak sub#ekt i ob#ekt 

mediapsihologii / pod red. Ju. P. Zinchenko. M. : In-t cheloveka MGU im. M.V. omonosova, 2011. S. 58 75. 

2. Kurbatov V. I. Setevye soobshhestva Interneta: virtual'nye fantomy, novyj vid social'nosti ili social'nye konstrukty [Jelektronnyj 

resurs] / V. I. Kurbatov // Filosofskie nauki. 2012. Vyp.  Rezhim dostupa : ttp://www.online-

science.ru/m/products/philosophy_sciense/gid193/pg0/

3. Nasledov A. D. Matematicheskie metody psihologicheskogo issledovanija. Analiz i interpretacija dannyh / A. D. Nasledov. [4-e

izd., ster.]. SPb. : Rech', 2012. 388 s.

4. -2014 [Elektronij resurs]. Rezhim 

dostupu  http://download.yandex.ru/company/Yandex_on_UkrainianSMM_Summer_2014.pdf

5. Poluhina E. V. Onlajn-nabljudenie kak metod sbora dannyh / E. V. Poluhina // INTERakcija. INTERv'ju. INTERpretacija. 

2014. S. 95 106.

6. Sal'nikova N. I. Tipy samoprezentacii v Internet-diskurse, obuslovlennye faktorom kanala kommunikacii (na materiale 

frankojazychnyh sajtov) / N. I. Sal'nikova // Vestnik Irkutskogo gosudarstvennogo lingvisticheskogo universiteta. 2010. S.

123 131.

7. Sergodeev V. A. Setevye internet-soobshhestva: sushhnost' i sociokul'turnye harakteristiki / V. A. Sergodeev // Vestnik 

Adygejskogo gosudarstvennogo universiteta. Serija 1: Regionovedenie: filosofija, istorija, sociologija, jurisprudencija, politologija, 

kul'turologija. 2013. Vyp. 1 (113). S.  132 137.

8. line-course of The University of Pennsylvania // Coursera. 

Rezhim dostupu : https://class.coursera.org/networks-003

9. Toward a Definition of Mixed Methods Research / R. Burke Johnson, Anthony J. Onwuegbuzie, Lisa A. Turner // Journal of 

Mixed Methods Research Volume. 2007. R. 112 133.

10. Ukraine Facebook Statistics [Elektronij resurs] / Socialbakers. Rezhim dostupu : http://www.socialbakers.com/facebook-

statistics/ukraine

Frolov, A.P. The typology of facebook users by the nature of their activities and circle of friends. The article deals 

with the typology of Facebook users. The author describes its relevance, the latest investigations as well as the results of his 

empirical research done on a representative sample of 300 network users. 

There were identified three types of people's self-presentation in online social networks: template, automatic, and free. 

Each type was investigated using a separate instrument described in detail in the article. The main characteristics of online 

communication were distinguished. 
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The author also discusses the key characteristics of online communication and describes the characteristic asymmetric 

distribution of empirical data in the sample. Cluster analysis allowed to identify three distinct natural classes of users which features 

were examined and described. The main criteria used in describing the differences between the user classes included the respo

activity, social circle and the impact on the audience. The work also compares different types of self-presentation in separate clusters, 

analyzes the criteria for distinguishing socially popular group of users from normal users as well as discusses prospects for further 

research. 

Keywords: online social networking, self-presentation, virtual communication, cluster analysis, typology, activity.
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